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The Industry stats look positive

“
Tho, Lo

expect growth in
say the industry has

2017-18
expanded in

2016-17
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Ask yourselves...

1

How often
does your firm/
your client’s firm
develop a data-driven
communications
strategy?
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How frequently Is
measurement data
used In decision-

making
In your firm/
your client’s firm?



Creating a
virtuous
cycle
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KGRA recommended that CC focus on improving the .
performance of the three key messages of trusted, A d t d r n 'tr 't

innovative & visionary to close the reputation gap a a. Ive S a. e g y

between CC and its competitors
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|

87 \ 8.4
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9.0 8.9

CcC Mayo JH

Improvement in reputation if performance of
all three key messages increased by 1-point

Drug Shortages E6
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Now how do we drive this further?

T
1B

say clients are putting more
emphasis on insights rather
than standalone metrics
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Empowering Communities

* Nurturing relationships with influencers in the region to create a social impact and
effectively driving community engagement initiatives

GE’s Diesel Locomotive Factory — A $2.6 B project

Target: 1000 locomotives over a 10 year period

Location: Marhaura block District: Saran  State: Bihar Country: India

WH Yt) Fostering a cohesive Understand regional Liaison better with Highlight GE’s
. ecosystem and on-ground new influencers commitment to
dynamics national growth

agenda
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Need Assessment Study

* Demographic

* Environmental

* Socio-economic
* Cultural

-

| ==

Primary and Secondary Impact Assessment

Stakeholder Mapping Research

Sampling and

Gap Analysis Inclusive Community More Data Analysis

Engagement Plan

FOCUS ON
RELEVANT
OUTCOMES

Global Summit HEADLINE @isentia
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Driving Communications Strategy

ISsues Key tenets Proof points

Establish fresh linkages
Route initiatives through
local bodies

POLITICAL FRAMEWORK

Local, State and Centre levels _ Idgntify
immediate needs

CULTURE DYNAMICS .
Highly targeted programs

Making the campaign

Aligning expectations meaningful

Adding economic value

Manage the

sensitivities
INFRASTRUCTURE

Awareness: Safe drinking
water, sustainable irrigation
Promote: Alternative
renewable power

No major industry setup
Agrarian economy

Influencer

SKILLING
engagement

Explore non-formal
Basic skill-set available education programs

Few women oriented courses

Global Summit  [EEGEEEPA '
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Metrics based decision-making
Activity Stakeholder Mapping
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State  Central

. Activity GE IR Agency Community GP* Block District Govt  Govt Hedit:
.. Drinking woter treatment and dist. R C Im B A S 1,G | | |
Defining roles and

res pOﬂSi bilities Watershed/off grid power R C Im B A 5 .G | | |

Sanitation & key infrastructure R C Im B A S .G | | |

skill building R C Im B A S .G P | I

Education/ Children R C Im B A S .G | | |

Managlng .expectatlons at Health ROC Im B A S G o | |

multiple levels

Farmer Training & Capacity building E C Im B A S 1,G | | I

Cultural, community & sports activities E C Im B A S .G | | |

Collaboration w/ schoals, colleges, R C - B A S .G | | |

. . Support to Govt. initiatives or schemes R C - B A S G P | |
Targeting tangible results

Collaboration w/ IR for CSR R C Im B A 5 1,G | | |

@ mogination atwork  R: Responsible A: Approver S: Support C: Consult I: Inferm Im: Implementer B: Beneficiary G: Guidance P: Partner s}za}zmg

*GP: Gram Panchayat
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A culture that values metrics

In today’s world of Disruptions
— Metrics bring credibility

RELEVANT AND PRIORITIZE

ame

Global Summit HEADLINE @isentia

on Measurement

Data based
assessment

Simplification of
Metrics

Align our
campaigns better

Highlight relevance
and gauge
scalability

@ GE

Creating Proof
Points

Stronger influencer
outreach
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Real-time dashboards are often more harmful
than they are beneficial
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Knowing when

not to look at

a piece of data is just as
D I I I important as knowing

when to look.
BETTER DATA?

Noah Lorang
Global Summit - : H
amec o Meas:remlent sssssss : Oolsentla Data monkey at Basecamp
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Real-time dashboards are Invaluable

STRATEGY
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MEDIA UNIVERSE TOUCHED

Delhi
Hindustan Times

The Times of India

Navbharat Times

Dainik Jagran

Mint
Hindustan
Amar Ujala
The Pioneer

Rajasthan Patrika

Rashtriya Sahara

Himachal Pradesh
Amar Ujala
Punjab Kesari
Divya Himachal
Dainik Bhaskar
The Tribune

Dainik Jagran
Hindustan Times
The Times of India
The Economic Times

Business Standard

Rashtriya Sahara

Gujarat
Divya Bhaskar
Sandesh

NavGujarat Samay

The Times of India
Jai Hind
Jansatta

Gujarat Vaibhav

Rajasthan Patrika

Prabhat

Bihar
Hindustan
Aaj
Hindustan Times

The Times of India

Sanmarg
Prabhat Khabar
Pioneer
Amrit Varsha

Navbihar

Rajasthan
Rajasthan Patrika
Dainik Navjyoti

Samachar Jagat

Hindustan Times

Daily News
News Today
Vir Arjun

Hakunama Samachar

Dainik Taj Bharti

Palika Post

Orissa
The New Indian Express

Sambad
Sanmarg

Surya Prava

Orissa Today
Samaya
Sanchar

Odisha Bhaskar

Amruta Duniya

Mahabharat

Kerala

Malayala Manorama

Deccan Chronicle

Mathrubhoomi

The New Indian Express

Chandrika

The Times of India

Janmabumi

Veekshanam

Deepika

Uttarakhand

Aaj
Rashtriya Sahara

Hindustan

Amar Ujala

Hindustan Times
The Times of India
The Pioneer
Garwal Post

Himachal Times

ame
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Tamil Nadu
The Hindu

The New Indian Express

Dina Bhoomi
Deccan Chronicle
Tamil Sudar

LERTELTLEL

The Times of India

Trinity Mirror

Afternoon

Andhra Pradesh
Deccan Chronicle
The New Indian Express
Eenadu

Sakshi

Andhra Prabha

Andhra Bhoomi

Surya
Prajashkati
Vishal Andhra

Punjab
Dainik Bhaskar
The Tribune
Punjab Kesari
Aaj Samaj
The Times of India
Hindustan Times
Amar Ujala
Dainik Jagran
The Indian Express

Punjabi Jagran

Jharkhand
Hindustan
Aaj
Hindustan Times
The Pioneer
The Times of India
Prabhat Khabar

Dainik Jagran

Akbar-E- Mashriq

Sangmarg

Rashtriya Khabar

Madhya Pradesh
Dainik Bhaskar
Dainik Jagran
Central Chronicle
Patrika
The Times of India
Hindustan Times
Navbharat
People’'s Samachar
Raj Express

Nava Bharat

Chattisgarh
Navbharat
Central Chronicle
The Hitavada
Patrika
Hindustan Times
The Times of India
Hari Bhoomi
Samvet Shikhar

Ispat Times

Maharashtra
Maharashtra Times
Punya Nagri
Kesari
W EVER: L ETEY
Nagpur Post
Dainik Bhaskar
Lokshahi Varta
The Hitavada

Vidarbha Ki Baat

Uttar Pradesh
Aaj
Hindustan
The Times of India
Hindustan Times
[-Next
Pioneer (Hindi)
The Pioneer

DNA (Hindi)

Assam
The Meghalaya Guardian
The North East Times
Assam Post

The Sentinel (Hindi)

Ajir Asom

Sambad Lahari

Aji

Dainik Batori

Jammu & Kashmir
Daily Excelsior
The Tribune
Amar Ujala
Dainik Kashmir Times
Kashmir Times

Taskeen

Glimpses of Future

Mercury Times

North In News
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impact American Express

WwWww impactmeasurement, oo, in 22 Ma r, 20 1 7

Citi tops 1million CashlessAfrica Carlyle Carlyle leads race Q| Carlyle leads race
mark for Voice Expo Gets Frontrunner to for $300m SBI for $300m SBI

Biometrics ... Underway in Buy GE Stakes in card stake card stake

Forever News 22 Mar Lagos Nigeria The Times of India, Bangalore 22 The Times of India, Mumbai 22 Mar
2 ce Mar

BizWire Express 22 Mar The Economic Times, Delhi 22 Mar

Indians Most ICICI 'Mera Indians can make, | Cashless Push French retailer
Savvy About iMobile’' Mobile or break, brands Tears into Paper Carrefour
Support Tech Banking App through ... Meal-voucher launches new

The Economic Times, Chennai 22 Launched _ The New Indian Express, Firms Online banking s

Mar Bangalore 22 Mar
Gadgets 360 22 Mar The Economic Times, Chennai 22 Daily World 22 Mar

Mar

Carlyle Likely to Indians Most Indians can make,
Replace GE in SBI Savvy About or break, brands
Card Business Support Tech through ...

Carlyle Group French retailer
leads the race to Carrefour

buy ... launches new

Mint, National 22 Mar online banking e

The Times of India 22 Mar

The Economic Times, Bangalore 22 The Economic Times, Chennai 22 The New Indian Express,
Mar Mar Bangalore 22 Mar
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TODAY LAST 7 DAYS BE B Al News ~
J4i SHARE OF VOICE & |N HEADLINES ADVERSE NEWS@
Retail
L3 . i Against : - i :
Media —— o RI I Aa p Am ba Nl ga Ins Cases filed during first stint to be pursued
LIX A Hydrocarbons The Hindu, Bangalore 4 Feb -«
Digital Services = 55,31%
g Bank _
Others AAP to pursue corruption charges
33, 10% c Business Standard, Chennai 14 Feb *
- Group Pursue Defence India Govt
13, 7% Mukesh Enters Reliance Probes against Dikshit, Ambani to be revived
Business Standard, Delhi 14 Feb * N
Pipavav Notice Foray Anil M&m Inc
J - AAP to pursue Sheila, Ambani graft probes
Corporate Pauvrmante Awav (Cases Talks Ifr Binwe 0il Shah I-Iin.rhm,:': e M a1 o g P! e
A8 ISSUES Ws1  Wes [1k3 # AUTHORS # INFLUENCERS ALL NEWS EE5)
= % Romit Guha ish Sisodi
-;mS‘w PTI Manish Sisodia 'Cases filed during first stint to be pursued’
@ % st N Madhav Chanchani Arvind kejriwal The Hindu, Bangalore 14 Feb *
A
\nd mbaﬂ-.f‘i“\z Ex Bloomberg Sanjay Dutta Mukesh Ambani
! Gods of big things
\LPﬁh \ : . .
L as* L6 Dev Chatterjes| |Somesh Jha Romal Shetty  Asif Zakaria Hindustan Times, Mumbai 14 Feb *
c,cuﬂ""n potid” E Sunil Jain
360 NP | Siddhartha P Saikia AAP to pursue corruption charges
Business Standard, Chennai 14 Feb *
4t PROMINENCE Al PEOPLE B MNEWSSOURCE
Prominent Probes against Dikshit, Ambani to be revived
AT Headline Mukesh Ambani The Financial Express Business Standard, Delhi 14 Feb * %
52, 29%
Nita Ambani Isha Ambani Business Standard GODS OF BIG THINGS
The Econaomic Times Hindustan Times, Kolkata 14 Feb w
UL UL L FORTUNE'S FAVOURITES
Hindustan Times Business Standard - BS Weekend, National 14 Feb *
e AAP to pursue Sheila, Ambani graft probes
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WhatsAPP Dashboard d
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===
uring Elections

Ranking based on airtime received by different parties in 4 channels
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Owned Data can Inform Earned

Know your ‘real’ Audience
Know what content ‘engages’ your real audience
Know what content ‘engages’ your desired audience

Target your desired audience
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Disruptive .
Communication

Measurement, evaluation and
insights in the Age of Change

amnecC Global Summit on Measurement




