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JUSTIFY THE PR PRACTICE 

► Quantifying our existence  

► PR in a marketing context 

► Big numbers: measure, report it all 

► GRPs, reach, bigger numbers 

► Attribution & marketing touchpoints 

 

IMPROVE THE PR PRACTICE 

►Be better at what we do 

►Focus on business-centric insights 

► Identify transformational opportunities 

►Become trusted advisor to comms,  
marketing, business leaders 

 
 

 

 

Two functions of PR measurement 
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"In order to deliver the experiences our customers 
need,…we will modernize our engineering 
processes to be customer-obsessed, data-driven, 
speed-oriented and quality-focused…."  
 

Satya Nadella 
“Starting FY15 – Bold Ambition & Our Core”  
Email to all Microsoft employees 
10 July 2014 

Embracing a learning culture 



Orient your audience 



Slow down 



Invest in visuals to tell stories 
Twitter Networks by language Language Speakers by Location 
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More than 100M 

More than 5M 

More than 1M 

More than 500K 

  

  

  

  

French 

English 

Spanish 

Japanese 

German 

A Recent Microsoft News Moment 



Recognize technology limitations 

Automated sentiment Customers’ feelings 



Seek intent 



TAKING CREDIT: 

MEASUREMENT & INSPECTION 

From Taking Credit to Taking Action 

► “Inspect what you expect”                              

► Big numbers, take credit, spin results 

► Manage comms like a sales function 

►Backward-looking probabilities to define     
forward-looking possibilities 

► Courageous dive into meaning 

► Focus on transformation, not activity 

 

 

 

TAKING ACTION: 

ANALYTICS & INSIGHTS 



Questions? 


